
Promotions	Committee	
Friday	March	10,	2017	

Minutes	
	
Present:	Dave	Blank,	Jon	Schultz,	Mary	Lynch,	Corina	Kretschmer,	Walt	Uebele,	
Rosemary	Dolatowski	
	
*Revised	Goals	&	Action	Items	for	the	Promotions	committee.	

Mary	presented	an	overview	of	the	reorganization	of	committees,	which	has	
now	resulted	in	the	formation	of	4	strategic	committees	due	to	the	combining	
of	some.	
Many	of	the	action	items	overlap	with	other	committees.			
It	appears	that	we	will	dovetail	or	overlap	the	Design	committee.		
One	of	the	priority	items	for	our	two	committees	is	to	identify	the	Burlington	
Brand	for	marketing	materials.	

	
Discussion	on	this	topic:	
MY	BURLINGTON….	(Brand‐different	for	each	individual	they	can	fill	in	the	
blank)	
Dave	shared	that	when	developing	a	Brand	for	Racine	‐	REAL	RACINE	
stemmed	from	REAL	KRINGLE	(not	fake	Kringle)			
Burlington	=	Lake	Wobegon	of	Wisconsin	

	
*Upcoming	events	we	can	help	PROMOTE.	
	 May	6th	–	Racine	County	Open	House.	9:00am‐5:00pm	
	 Promoting	unusual	or	unique	business/	manufacturing	in	the	County.	
	 There	are	several	Burlington	area	entities	already	participating.	

They	are	still	looking	for	more.		See	the	information	below	from	Dave	with	the	
link		to	participate	in	this	FREE	event.		The	businesses	do	not	have	to	do	
anything	special	,	have	someone	present	(perhaps	in	the	lobby)	to	describe	
or	explain	the	operation	and	give	tours	if	possible.	This	is	a	great	way	to	
PROMOTE	Burlington	Businesses.	Suggested	were	Haylfoters,	WVA,	Global	
Hands,	CATHE	Center.	
For	information	the	website	is;		wwwopenhouseracinecounty.com		
	
Chocolate	Fest	May	24‐29	
Trolleys??	This	may	be	the	time	to	use	them.	 		
	
Wisconsin	Fall	Tourism	Conference	will	be	in	Racine	this	year	at	eh	
Marriott.		Roger	Brooks	keynote	speaker	–	very	educational.	
Another	good	opportunity	to	PROMOTE	and	learn	from	others	around	the	
state.		Information	will	be	forthcoming.	

	
*Engaging	Civic	Organizations‐	Hold	quarterly	meetings	/	presentations.	



This	can	be	done	in	conjunction	with	the	Forums	group,	as	these	can	be	part	
of		the	Connect	Communities	Program	for	which	we	have	been	accepted.	

	
*Utilizing	outside	resources.	
	 Wendy	Lynch	has	a	source	person	for	doing	digital	work.	

RCEDC	has	hired	a	person	in	charge	of	Marketing.	(we	may	be	able	to	utilize	
this	individual)	
Interns	are	available	through	the	colleges/universities	(Parkside,	GTC,UW‐M,	
UW‐W…)	
Public	Radio	is	used	by	Real	Racine.	The	suggestion	was	made	to	also	utilize	
WBSD.	Corina	will	provide	Dave	with	the	contact.	
	

*Next	Meeting	
WEDNESDAY	APRIL	19TH	(New	Day)			
	ANSAY	&	ASSSOCIATES	(Previously	Oldenburg	Insurance)	on	the	corner	of	
Chestnut	&	Pine.	(New	Place)	
7:30am	(Same	Time)	
Corina	said	coffee	will	be	available.	
	

	 	
			

Open	House	Racine	County	 	
Racine County’s image‐‐ from hiring and retaining employees, to 
bringing in new businesses, to attracting visitors‐‐ it affects all of us 
one way or another.  As the official destination marketing organization 
and the lead partner regarding the “image” portion of the Racine 
County Economic Development Plan, I’d like to request your help in 
showcasing Racine County to residents and people from throughout 
the region by participating in a county‐wide event on Saturday, May 6, 
2017.  
  
On that day, the second annual Open House Racine County will offer 
free and rare access to more than 50 sites across the 
county.  Attendees will get the chance to learn the stories behind 
some of Racine County’s best known businesses, architectural gems 
and civic buildings. You may have heard about‐ or attended‐ similar 
type events in Milwaukee (Doors Open Milwaukee) and Chicago (Open 
House Chicago).       
  
 



The objectives for Open House Racine County are simple:  
 1.) Help enhance local resident’s perceptions of their County;  
2.) Showcase Racine County’s unique assets to visitors, business 
owners and potential residents.  In our first year we had about 4,600 
visits at the 43 sites.  Our goal for the second year is 2,500 attendees 
and 10,000 visits.  
  
Your site will be identified by an external 3’x5’ banner consisting of a 
logo and the event’s website. Visitors will be met by 
volunteers/representatives from your site. As a site owner, you are 
welcome to distribute information about your building/organization.  
  
All participating locations will be highlighted on the 
www.openhouseracinecounty.com website. It will have a page 
highlighting each tour site with photos, its location and a brief 
description. The site will allow attendees to create a customized 
itinerary (suitable for viewing on a mobile device) that may also be 
printed.  We are also working again with The Journal Times to publish 
a companion tabloid, which will be distributed to all Racine County 
households, local chambers of commerce/visitor centers and at all 
participating tour sites.  We have also received a $9,600 grant from 
the Wisconsin Department of Tourism to help promote the event 
outside of the County. 
  
You will find a participant agreement included in this mailing.  It is also 
available online on our website‐ www.realracine.com.   All information 
must be submitted by March 15.  Please help celebrate Racine County 
by participating in this very special day.  Feel free to contact me if you 
have any questions.  



Open House Racine County 2017 Participant Agreement

presented by Real Racine

Contact Information
Official building name

Building Address (entrance for the public)

Mailing Address (if different from above)

City State Zip

Public Contact Phone Number

Website of Primary Participant

Primary contact Name First Name Last Name

Position/Title

Address (if different from above)

City State Zip

Email

Phone Number Cell Number

Event weekend contact (should have authority to make decisions) 

First Name   Last Name   

Position/Title

Email

Phone Number Cell Number

Alternative weekend contact First Name Last Name

Email

Phone Number



	

Open House Racine County 2017 Participant Agreement

presented by Real Racine

Contact Information
Official building name

Building Address (entrance for the public)

Mailing Address (if different from above)

City State Zip

Public Contact Phone Number

Website of Primary Participant

Primary contact Name First Name Last Name

Position/Title

Address (if different from above)

City State Zip

Email

Phone Number Cell Number

Event weekend contact (should have authority to make decisions) 

First Name   Last Name   

Position/Title

Email

Phone Number Cell Number

Alternative weekend contact First Name Last Name

Email

Phone Number


